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	Introduction
	Sri Lanka’s stove programme can be identified as one the few successes in the developing countries in the quest for sustainability. The stove dissemination is fully commercialised and several studies have established that its production and social marketing process has reached sustainability in Sri Lanka.  At present over 300000 stoves are produced by 185 rural potter families and marketed by a network of private traders dispersed through out the country. The stoves are demanded and traded like any other commercial product in the market  without any external influence or intervention. However, to reach this level of success several strategically structured moves with consistent efforts were employed over a period of nearly 30 years  by several organisations.  
	Background of Stove Development Activities
	In Sri Lanka several ICS projects have been implemented over the period 1979 to date by a number of organisations. It is difficult to speak of a particular project in isolation since each project is closely linked and is based on the progress and results of the previous project. Smooth transition and continuity observed from one project to the other is a remarkable phenomenon   despite the fact that the project actors viz the donors, implementing organisations, project objectives and location of the projects have changed with each project. It is therefore prudent to give a brief overall picture of the stove development activities beginning from 1979.     



